The

"

CONTENT MARKETING Landscape
Home & Garden

Content marketing builds awarenes
5 leads mri drive
S "".-'-'.—f!'_':,-'l:!t] Tiar L.l:'l' I|E, pr 0% ACras

generat

s, creates credibility,
. Brandg rn'] ||‘L'
s the home and garden

sales for h ands

Inaustry about the role content is

playing in their

MARKETING PLANS

56%

building one.

44%

Generate Leads
Educate Customers
Drive Sales

Build Brand Awareness
Raise SERP + Ranking

53% 21%
68% ©64% 64%
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marketing plans.

Companies with a content
marketing strategy or

CONTENT W¥.I7S
STRATEGY

Companies without a
documented content
marketing strategy.

30%

Increase Website Traffic

Grow Social Media Engagement

Create Thought Leadership
«f5ign Up Newsletter Subscribers

«f Generate Social Media Sharing

* Increase Time on Site
‘ Increase Page Views
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30%

335%
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OPENING THE TOOLBOX
Content marketing tactics that work best

Social Media Content

Website Content

Blogs

Email Marketing

Contests/User Content

In-Store Events

15%
Infographics

Online Publications
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13%
Videos Case Studies/Reports
30% 6%
E-Newsletters Webinars/Webcasts
4%
Articles Apps

*Percentage of respondents ranking tactic as their #1 or #2 content marketing format
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Social Media
Content

Website
Content

GOING SOCIAL 69% 65%
Blogs Video
Top 5 social media
46% outlets for distributing
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What makes content marketing
a challenge?*

36% Proving ROI
23% No Strategy in Place

PICKING
PROVIDERS

Proof that a content marketing
provider knows their stuff*

GETTING HELP

Actual Writing / Content
Samples

Proven Experience in —
Niche / Topic

_ 7% Content Development / Creatig
Relevant Case Studies
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http:/fwww.brandpoint.com
Brandpoint 5-3 eading content mark II'II|=I igency providing conten
strategy, developme nt and distribution services.
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